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Floriculture; definition

e Floriculture: cultivation, production and marketing
of flowering and ornamental plants under controlled

conditions {ESEXE  IE&. £E. £ (& - HEHEY) ORSE

e Variety of products: 4 E¥NDIELE
® Seeds #EmH

e Bulbs BkiE

e Cut flowers tJY7TE
e Foliage #EREEHEY)
e Live plants Z®Dft




Floriculture; the Value Chain
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Source: Agricultural Economic Report (2011). LEI, The Hague
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Consumption; EU, USA and Japan
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Consumption; EU countries; total
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Total consumption top-6 Total consumption top-6
countries in EU, 2005, bin. countries in EU, 2009, bin.
EUR.2005 4, &41:10 f§1—0O EUR.2009 &, giz:10 f51—n

. Germany (4.2) k1Y . Germany (3.9 k1 v

. France (3.2) 722X . France (3.2)7 22 A&

taly . 7D)A2)7T taly Q. DA R2 )T

.UK (2.3)1 ¥ R . Spain(2.2) ARA >

. Spain (1.8)ARA > UK (1.9)1 ¥ U X
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Consumption; EU countries; per capita

N - el B A = | Y A |
HE T EURIE AN3TZY

Consumption per capita Consumption per capita
top-3 countries in EU, top-3 countries in EU,

. In EUR. . In EUR.
2000 &£ Efu:a—n 2009 &£ Eifu:a—0O

1. 1.

2. Luxembourg (61.2) 2 . Luxembourg (64.8)
o2 TILY oI ILY

3. Austria (57.7) 3. Austria (58.&)
A—REUT




Consumption; latest trends
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EU (IPM,2012):

® Despite the economic crisis, the Northern European countries are exhibiting
stability #FE#ICIEbLLY, I —0O v /EREMIZHERS

Due to the crisis, the consumption volumes are falling in the severely affected
countries, e.g. Greece, Spain and Portugal. EEEHOT-&, HEENKET(ES
RAATWD, ¥y, ARA Y, RILEHLEGE,

In the Eastern European member states, the markets are developing
positively once again with a rising demand HFRIZEZEDEKZ 0,
HEEXRERIZH D,

World: it 5t

® The BRIC-countries are gaining importance BRICs EEIFEZEZEHEMNEL TLVS,

LEI
WAGENING E N NEE




Exports; flowers and pot plants; world
g - U TE &Y

Region #his Cutflowers £17€ 2009 &£ mIn.EUR B 1—0O Pot plants $4 2009 4= mInEUR
Europe
Netherlands
Germany
Belgium-Lux
Denmark

Ethiopia
Zimbabwe
America
Colombia
Ecuador
USA
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Exports; EU and the Netherlands;

partners; share by country
%;tjpll)’*—l /9 l.I"I#I:
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Others
22%
Others
24% Germany
28%




Market organisation in the world; a
selection RO EZEEHFEHIE

Organisation 115 Turnover kS latest available data
FloraHolland, the Netherlands #5>4 4.130 million EUR (2010)
Landgard, Germany k< 1.842 million EUR (2010)

New Covent Garden, London o> ry | 57 million EUR (2010)

Ota Floriculture Auction Co., Ltd, 238 million EUR (2010)
Japan BHA

Veiling Holambra, Brazil 7s5s. 102 million EUR (2009)

Kunming International Flora n/a s—s#xL
Auction Trading Co Ltd., China &
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Imports; flowers and pot plants; world
mA UYL UH®RY £HRA

Regionis Cut flowers t]7E, 2009, MINEUR EF=—u Pot plants %), 2009, mIn.EUR
Europe

Germany
Netherlands
United Kingdom
France
Russia
Switzerland

Chinese Taipei

Hong Kong
Singapore
North America
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Imports; EU and the Netherlands;
partners; share by country
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Production; flowers and pot plants; world
£E-UYEESLUHSY HFE

Region #iisk Area of land* Production Productivity of Holdings™*
fift(ha) (A) value*, 4 JE land L #h A pE SR (B5)

% mlIn. EUR P (BZA)

Europe

48,705

37,319

Netherlands

7,560

5,372

Middle East

4,026

6,100

Africa

7,604

1,461

Kenya

2,180

140

Ethiopia

645

80

Asia

523,829

156,764

China

286,068

n/a

North America

21,067

9,319

Central and
South America

97,152

702,383
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Production; worlo

country HEXE :
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Kenya 2%

Korea %

. Others
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Production; flowers and plants; EU
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Production; flowers and plants; NL
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Production and trade; trends; roses

HELEZOMER : ASVFE/IND

Area of land Zth Number of holdings #&#& &

% Change 2001-2009 4-
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Production and trade; trends; roses
EELEZOER : A5 25 1NT DOHIGEHE source: vy

Domestic production in Imports A
the Netherlands EIR 4% E

Period Number Number Number
& # , (in : (in min.)

(in min.) min.)

1,890 1,386 3,276
1,787 1,519 3,306
1,772 1,628 3,400
1,712 1,753 3,464
1,661 1,892 3,552
1,524 1,822 3,346
1,400 1,938 3,337
1,280 2,239 3,520
1,180 2,339 3,518

% -24%  24% 91% 8%
Change

2001-

2009
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Production and trade; trends; roses
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Innovation In floriculture
IEE=EEDA/  R— 3

Innovation in seed breeding for Innovation within floriculture
iImprovement of: companies:

resistance against pests and more efficient planting, growing,
diseases; EH - DKM E cutting and sorting systems;
o NER7EFEE. £F.
temperature sensitivity; SEIEER S 2 5 s
== A
o F5E LI 1 improved climate technology,
early ripening; R HAR A multilayer cultivation;
: : ‘ SUIEZEEIRMTOHER .
uniformity;¥—1% 2 EAE
transportability ; &% 4 distinctiveness; concept
shape, colour, vase life VNG, TTElCEug:
’ ’ =AM : o>+ 7 ~BH

(FlowerCouncil Holland, 2005) e collective promotion #£F 70 E—

mLEI :/3 ~
T (FloraHolland, 2011)




Floriculture; innovation
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Supply Chain Characteristics
TS5 F— 2D

® Strong crop improvement and reproduction (R&D)

MmN IEYMNELEBEE (AEBAFE)
® Cost efficient production 3 X +ZhEFpG 4 EE

® Cooperative auctions +t [F]ENFE T 15

® | ogistics iR

® Smaller flowers and plants retail channels
TEEZ/NEF v RILDFEHEIE

® Just in time delivery ¥ X bA U3 A LligiE

® Tracking and tracing £ &BH S X T4

® Sustainability and quality control #F&GrlgetEE REE




Sustainability i el gE1E

® New energies (geothermic, wind)

FTRILT— (hEL, E D)

® CO2 emissions reduction
C O 2 HEH Ml

® Bio-based economy /N1 # &%
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Thank you for

your attention!




